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ZERO-EMISSION RESEARCH STATION IN ANTARCTICA 

The Empire State Building is a 
spectacular 102-storey skyscraper in 
New York City. At a towering height of 
1453 feet, it was the first to have over 
100 floors and cost $40,948,900 to 
build. It has 6,500 windows, 73 
elevators, 1,860 steps and a base of 
about 2 acres. Atop the tower is the 
203 feet pinnacle much of which is 
covered by broadcast antennas, with a 
l ightning rod at the very top.

Unlike most recent skyscrapers, the 
Empire State Building features an art 
deco design, typical of pre-WWII 
architecture in New York. The exterior of 
the building was built using Indiana 
Limestore panels and the façade had little 
ornamentation. It was completed in one 
year and 45 days. 

The building’s 85 stories of commercial 
space houses about 1,000 businesses 
and has its own zip code! The north 

cor ridor contains 8 il luminated panels 
depicting the building as the Eighth 
Wonder of the World. Its design reflects 
perfection with its simplicity and sheer 
bulk, providing the ideal composition 
and giving the building its magnif icence. 

If there is one place on our planet that 
can be said to be relatively free from 
human impact, that would probably be 
the Antarctica continent. With this in 
mind, the government of Belgium 
commissioned the International Polar 
Foundation to design and operate a new 
research station, the Princess Elisabeth 
Antartica, with the goal to make it the 
first zero-emission station in the world.

The Princess Elisabeth Antarctica station 
opened in Antarctica and was 
welcomed by scientists as evidence that 
alternative energy is viable even in the 
coldest regions. By harnessing the wind 
and solar power in Antarctica, which is 
mostly a vast, icy emptiness, this 
research station has undercut arguments 
by skeptics that green power is not 
rel iable.

The research station designed with the 
environment in mind has been built using 
eco-fr iendly materials and minimizes 
energy consumption and wastage.  Its 
steel-encased station uses 
micro-organisms and decomposition to 

enable scientists to re-use shower and 
toilet water up to five times before 
discarding it down a crevasse. 

Wind turbines on the Utsteinen 
mountain ridge and solar panels on the 
bug-like, three-storey building ensure 
that the base has power and hot water. 
Even the geometry of the windows is 
designed to help conserve energy! It 
al lows the station to benefit from solar 
passive and active gain, and the station's 
thermal insulation minimizes any heat loss 
through the station's walls and floor. The 
station’s roof is covered by solar panels 
to provide the bulk of energy needed to 
run the isolated post. 

The base has a l i fespan of twenty five 
years and will conduct research in 
climatology, glaciology and 
microbiology. 

The Princess Elisabeth Antarctica 
Research Station is a much needed 
endeavor to preserve and protect our 
planet from the consequences of global 
warming. 

ADDING PIZZAZZ TO MEAL SPACES! 

Add colour and power to your meal spaces with Godrej Interio’s Time Out series of 
canteen tables. These bri l l iantly coloured and imaginatively designed tables wil l add a 
new high to your chil l zones. Those who appreciate a toned-down understated look can 
opt for the elegant wood-grain finish that is sure to add traditional style and elegance 
to any lunching area. 

What’s more, they are easy to clean and stack away, providing better time and space 
management.
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DISCOVER BRANDING INNOVATION
THROUGH ARCHITECTURE

VICTORIAN STYLE INTERIORS 

The name Victorian architecture has 
been given to the various architectural 
styles that developed during the reign of 
Queen Victoria from 1837 to 1901. 
Some of the features of this architecture 
include masonry constr uction, use of 
patterns in the brick, multi-coloured 
stone, stone carvings of birds and leaves 
on the exterior façades and a great sense 
of height. With care to incorporate the 
essentials of this period, the Victorian 
style can be replicated in interiors!

Combine Renaissance decorating style 
with lots of metal. It could be in the 
furnishings, photo frames or even in the 
accessories spread across the room. The 
use of gleaming metal with intricate and 
artistic design will add a better touch. 

Incorporate decorative moldings, 
ornaments, plasterwork and arches. 
While arches create a grand look, 
plasterwork and moldings bring in the 
feel of authenticity. 

Use stain glass and stone fireplaces. The 
use of stain glass, an integral part of the 
era, and adding it to the furnishings also 

brightens the room. A fireplace made of 
stone or polished marble accentuates the 
classic feel. 

Design with dark colours and rich shades. 
Bid goodbye to neutral tones. Dark and 
bright shades in rich colours l ike reds and 
violets are the essence of the Victorian 
style. Ensure to keep the woodwork 
grained in dark tones to compliment the 
shades. 

Team up designs with fabric. Use fabrics 
as ornate curtains, separators and even as 
wallpaper to bring out the Victorian 
flavour and make the interiors majestic.

Complete the classic look with fr uits, 
f lowers and candles. A bowl full of 
fr uits, a delicate ar rangement of roses 
and beautiful candles wil l increase the 
charm of your Victorian interiors 
manifold. 

Although the Victorian style takes a lot 
more work than most themes since it is an 
effort to recreate the past, it does brings 
a touch of royalty, a sense of elegance 
and timeless charm. 

Establishing a brand’s value in the minds 
of its customers is the foundation of its 
success. In today ’s competitive world, 
each company aspires to put its brand at 
the top of mind recall and exploits 
various innovative ways to achieve this. 
Featured are two companies that used 
the innovation of architecture to 
symbolize their brand and created a buzz 
among its consumers.

Basket Building: Dave Longaberger, 
Founder of The Longaberger Company, 
was the business visionary who not only 
tapped into the demand for hand-woven 
party baskets, but fulf i l led his dream of 
r unning his growing organization from the 
world's largest replica of one! 

Their Home Office in Newark is a 
Brobdingnagian picnic packer weighing 
over 9,000 tons and spread on 25 
acres of land. The building makes for a 
perfect trademark of the company with 
majority of woodwork, two Longaberger 
gold leaf painted tags and two basket 
handles attached with replica of copper 
and wooden rivets. 

It is built around a 30,000 sq. f t. 
atrium with natural daylight from the 
skylight. Dave’s vision of building a 
Home Office that was a basket drew 
attention to the company and 
simultaneously helped to build the 
brand. Longaberger has received 
numerous landscaping and constr uction 
awards for this building.

Robot Building : The Robot Building, 
located in the Sathorn business distr ict of 
Bangkok, makes perfect use of the art of 
architecture to symbolize the 
modernization of their banking system, 
creating a legacy of its own! This 
building reflects the computerization of 
Bank of Asia. 

Designed by Thai architect Sumet Jumsai, 
the building's features contribute to its 
robotic appearance. The building is 20 
stories tal l with a total f loor area of 
23,506m² which decrease progressively 
at the 4th, 8th, 12th, 16th, and 18th 
floors. The building's top executive suite  
has two 6m lidded eyeballs as windows 
made of reflective glass. The sides have 
few apertures to shield its interior from 
the sun and to increase energy eff iciency. 
The front and back have tinted curtain 
walls whose bright blue colour 
symbolizes the Bank of Asia.

The building is one of the examples of 
modern architecture in Bangkok and has 
earned international crit ical acclaim.

6

LOMBARD STREET 

BOOK REVIEW

Underground Buildings - More than 
Meets the Eye by Loretta Hall

This book is a very fast read. The 
photographs are priceless, ‘worth 
10,000 words each’ as the Chinese 
would say. If you are contemplating the 
need for squeezing a building into an 
area that is down to the "do not disturb" 
green space, or if you are contemplating 
how to exploit existing mines, caverns, 
or other underground options, this 
exquisite book is not only useful as a tool 
for reflection but will also help you 
"make the sale" to skeptical others you 
have to get on board. This book 
provides an incredible look at buildings 
that are hidden from plain sight, yet, are 
some of the most beautiful and 
technologically advanced buildings on 
the planet. It has the most complete 
overview of the variety of underground 
building types, mostly in the USA, 
including pretty much every type of 

enterable architectural str ucture 
underground, from shopping concourses, 
l ibraries, to the Manhattan gold 
reser ves. In its scope, it covers the 
spectacular and the mundane.

Lombard Street in San Francisco, 
America is known as the "crookedest 
street". The steep, hil ly street was 
created with sharp curves to switchback 
down the one-way hil l past beautiful 
Victorian mansions. It is paved with 
bricks and is an amazing sight to see.

The switchbacks design was born out of 
necessity to reduce the hil l 's natural 
27% grade, which was too steep for 
most vehicles to climb and a serious 
hazard to pedestrians. The Byzantine 
curves were used, thus easing out the 
potential danger of the slope. The 
crooked section of the street, which is 
about 400m long, is reser ved for 
one-way traff ic traveling east, downhil l. 
The speed limit is a mere 8km/h.

This street houses some of the classiest 
and most expensive real estate in the city 
l ike stately mansions, condos and 
townhouses. 

During spring or summer, Lombard Street 
is vibrant with colour, as the 
chrysanthemums, and other well tended 
flowers are in ful l bloom.

3

NEW INSTALLATION 

Motorola Exudes Dynamism with Enova by Godrej Interio!

With an instal lation of 950 workstations on 4 floors, Enova, the robust ti le-based 
system from Godrej Interio, creates a professional and impressive work area with a 
favourable contrast of purple and orange. While purple lends richness and sophistication 
to the area, orange insti l ls enthusiasm and energy. Enova evokes the right blend of 
l iveliness and elegance at the workspace of Motorola in Hyderabad.
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to the area, orange insti l ls enthusiasm and energy. Enova evokes the right blend of 
l iveliness and elegance at the workspace of Motorola in Hyderabad.
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DISCOVER BRANDING INNOVATION
THROUGH ARCHITECTURE

VICTORIAN STYLE INTERIORS 

The name Victorian architecture has 
been given to the various architectural 
styles that developed during the reign of 
Queen Victoria from 1837 to 1901. 
Some of the features of this architecture 
include masonry constr uction, use of 
patterns in the brick, multi-coloured 
stone, stone carvings of birds and leaves 
on the exterior façades and a great sense 
of height. With care to incorporate the 
essentials of this period, the Victorian 
style can be replicated in interiors!

Combine Renaissance decorating style 
with lots of metal. It could be in the 
furnishings, photo frames or even in the 
accessories spread across the room. The 
use of gleaming metal with intricate and 
artistic design will add a better touch. 

Incorporate decorative moldings, 
ornaments, plasterwork and arches. 
While arches create a grand look, 
plasterwork and moldings bring in the 
feel of authenticity. 

Use stain glass and stone fireplaces. The 
use of stain glass, an integral part of the 
era, and adding it to the furnishings also 

brightens the room. A fireplace made of 
stone or polished marble accentuates the 
classic feel. 

Design with dark colours and rich shades. 
Bid goodbye to neutral tones. Dark and 
bright shades in rich colours l ike reds and 
violets are the essence of the Victorian 
style. Ensure to keep the woodwork 
grained in dark tones to compliment the 
shades. 

Team up designs with fabric. Use fabrics 
as ornate curtains, separators and even as 
wallpaper to bring out the Victorian 
flavour and make the interiors majestic.

Complete the classic look with fr uits, 
f lowers and candles. A bowl full of 
fr uits, a delicate ar rangement of roses 
and beautiful candles wil l increase the 
charm of your Victorian interiors 
manifold. 

Although the Victorian style takes a lot 
more work than most themes since it is an 
effort to recreate the past, it does brings 
a touch of royalty, a sense of elegance 
and timeless charm. 

Establishing a brand’s value in the minds 
of its customers is the foundation of its 
success. In today ’s competitive world, 
each company aspires to put its brand at 
the top of mind recall and exploits 
various innovative ways to achieve this. 
Featured are two companies that used 
the innovation of architecture to 
symbolize their brand and created a buzz 
among its consumers.

Basket Building: Dave Longaberger, 
Founder of The Longaberger Company, 
was the business visionary who not only 
tapped into the demand for hand-woven 
party baskets, but fulf i l led his dream of 
r unning his growing organization from the 
world's largest replica of one! 

Their Home Office in Newark is a 
Brobdingnagian picnic packer weighing 
over 9,000 tons and spread on 25 
acres of land. The building makes for a 
perfect trademark of the company with 
majority of woodwork, two Longaberger 
gold leaf painted tags and two basket 
handles attached with replica of copper 
and wooden rivets. 

It is built around a 30,000 sq. f t. 
atrium with natural daylight from the 
skylight. Dave’s vision of building a 
Home Office that was a basket drew 
attention to the company and 
simultaneously helped to build the 
brand. Longaberger has received 
numerous landscaping and constr uction 
awards for this building.

Robot Building : The Robot Building, 
located in the Sathorn business distr ict of 
Bangkok, makes perfect use of the art of 
architecture to symbolize the 
modernization of their banking system, 
creating a legacy of its own! This 
building reflects the computerization of 
Bank of Asia. 

Designed by Thai architect Sumet Jumsai, 
the building's features contribute to its 
robotic appearance. The building is 20 
stories tal l with a total f loor area of 
23,506m² which decrease progressively 
at the 4th, 8th, 12th, 16th, and 18th 
floors. The building's top executive suite  
has two 6m lidded eyeballs as windows 
made of reflective glass. The sides have 
few apertures to shield its interior from 
the sun and to increase energy eff iciency. 
The front and back have tinted curtain 
walls whose bright blue colour 
symbolizes the Bank of Asia.

The building is one of the examples of 
modern architecture in Bangkok and has 
earned international crit ical acclaim.
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LOMBARD STREET 

BOOK REVIEW

Underground Buildings - More than 
Meets the Eye by Loretta Hall

This book is a very fast read. The 
photographs are priceless, ‘worth 
10,000 words each’ as the Chinese 
would say. If you are contemplating the 
need for squeezing a building into an 
area that is down to the "do not disturb" 
green space, or if you are contemplating 
how to exploit existing mines, caverns, 
or other underground options, this 
exquisite book is not only useful as a tool 
for reflection but will also help you 
"make the sale" to skeptical others you 
have to get on board. This book 
provides an incredible look at buildings 
that are hidden from plain sight, yet, are 
some of the most beautiful and 
technologically advanced buildings on 
the planet. It has the most complete 
overview of the variety of underground 
building types, mostly in the USA, 
including pretty much every type of 

enterable architectural str ucture 
underground, from shopping concourses, 
l ibraries, to the Manhattan gold 
reser ves. In its scope, it covers the 
spectacular and the mundane.

Lombard Street in San Francisco, 
America is known as the "crookedest 
street". The steep, hil ly street was 
created with sharp curves to switchback 
down the one-way hil l past beautiful 
Victorian mansions. It is paved with 
bricks and is an amazing sight to see.

The switchbacks design was born out of 
necessity to reduce the hil l 's natural 
27% grade, which was too steep for 
most vehicles to climb and a serious 
hazard to pedestrians. The Byzantine 
curves were used, thus easing out the 
potential danger of the slope. The 
crooked section of the street, which is 
about 400m long, is reser ved for 
one-way traff ic traveling east, downhil l. 
The speed limit is a mere 8km/h.

This street houses some of the classiest 
and most expensive real estate in the city 
l ike stately mansions, condos and 
townhouses. 

During spring or summer, Lombard Street 
is vibrant with colour, as the 
chrysanthemums, and other well tended 
flowers are in ful l bloom.
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NEW INSTALLATION 

Motorola Exudes Dynamism with Enova by Godrej Interio!

With an instal lation of 950 workstations on 4 floors, Enova, the robust ti le-based 
system from Godrej Interio, creates a professional and impressive work area with a 
favourable contrast of purple and orange. While purple lends richness and sophistication 
to the area, orange insti l ls enthusiasm and energy. Enova evokes the right blend of 
l iveliness and elegance at the workspace of Motorola in Hyderabad.
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ZERO-EMISSION RESEARCH STATION IN ANTARCTICA 

The Empire State Building is a 
spectacular 102-storey skyscraper in 
New York City. At a towering height of 
1453 feet, it was the first to have over 
100 floors and cost $40,948,900 to 
build. It has 6,500 windows, 73 
elevators, 1,860 steps and a base of 
about 2 acres. Atop the tower is the 
203 feet pinnacle much of which is 
covered by broadcast antennas, with a 
lightning rod at the very top.

Unlike most recent skyscrapers, the 
Empire State Building features an art 
deco design, typical of pre-WWII 
architecture in New York. The exterior of 
the building was built using Indiana 
Limestore panels and the façade had little 
ornamentation. It was completed in one 
year and 45 days. 

The building’s 85 stories of commercial 
space houses about 1,000 businesses 
and has its own zip code! The north 

corridor contains 8 illuminated panels 
depicting the building as the Eighth 
Wonder of the World. Its design reflects 
perfection with its simplicity and sheer 
bulk, providing the ideal composition 
and giving the building its magnificence. 


